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A study of adolescent cigarette consumption behavior -

case study of two vocational high school in Taipei area

Objectives: Preventing adolescent smoking is an important heath issue. Statistics from 1990
to 2001 show that the prevalence rate of smoking amongst teenagers aged 15 to 18 in Taiwan has
remained the same. However, the consumption of imported cigarettes has replaced that of domes-
tic cigarettes. The reason accounting for such switch is worth further investigation. The main
purpose of this study was to understand how teenagers identify their cigarette consumption behav-
ior by the process of selecting special cigarette brand. Method: Focus group discussion and indi-
vidual interviews were conducted to explore the cigarette consumption behavior of 44 student
smokers purposively selected from two vocational high schools in Taipei area. These interviews
were tape-recorded, transcribed, and coded. Matrices were constructed to identify themes and
evolving concepts. Results: Most of the student subjects smoked Mildseven brand and followed
the choice of their peer groups or family when selecting cigarette brand. Only a few students were
influenced by adolescent cigarette subculture, considering cigarette price and taste. Students switching
to other cigarette brands were mainly affected mostly by symbolized advertisements and adoles-
cent cigarette subculture. Conclusion: The results show that adolescent cigarette consumption
behavior was significantly related to youth cigarette subculture and the image of cigarette
advertisements. From the health promotion perspective, using anti-smoking marketing strategies in
schools to decrease the myth of cigarette consumption was an important strategy to prevent ado-
lescent smoking. (Taiwan J Public Health. 2004,23(1):59-70)
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