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authenticity

socio-psychological effects (Hsu 2008, in press)

(Hsu in press)

) 87

306

(product name)

(body copy) (background visual)

1999 38 2005 93
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1999 2005

87 306

38 196

44% 64%
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1999 2005

38 93

11 51

29% 55%

11 37

29% 40%

31 81

82% 87%

New York Plaza Versalles Garden

Vendome

CASA TOSCANA TIANMU TAIPEI Opus 1 Woodland 

Heights 2 Green Villa mori gallery 1

RSL The music of Nature Garden Hai 

Pa Wang International villa Landmark of Peitou Modern Plaza

the Lives of the Poets A Romantic Seascape Resort

Prime Minister Castle 101 Your Style Your vogue Your quality 1 2
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1

Build Europe at Riverside Discover Europe 

GOING ARMANI 101

Your Style Your vogue Your quality 

The Garden of Eden
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1999 2005

3 27 14 27

2 18 6 12

2 18 4 8

1 9 5 10

1 18 7 14

1 9 1 2

1 9 2 4

0 0 5 10

0 0 1 2

0 0 3 6

0 0 1 2

0 0 1 2

0 0 1 2

11 100 51 100

3]
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1999 2005

.

Ritz Life

Modern Plaza

Sweet Home

The Royal Ritz Plaza

Ritz

. European building & Garden

Avenue des Champs Elysees/Champs 

elysee highly individual properity

galary

Champs Special Area 

The Garden of Paris

Paris Music

Versalles Garden

Vendome

The Minimalist Style Plaza

The Mont Blanc

Opus 1

1999 2005

Town of 

European Union European Garden

The Empress  European Building & Garden

New European Station

Discover Europe

No. 6 

Barogue Resort
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1999 2005

T-Mall  

New York Plaza

RSL

II Waldorf

Golden State

Woodland Heights

2 Green Villa

casa

1999 2005

Landmark of Peitou

CASA TOSCANA TIANMU TAIPEI

Treasure in Armful of Garden & Mansion

GOING ARMANI

CASA

The Empress

1999 2005

Beautiful Villa

Royal Villa

Royal Landmark Garden

ROYAL CITY PLAZA
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The Empress  European Building & 

Garden

New Sydney Villa 

A Romantic Seascape Resort

mori gallery

Rhine Award 

Build Europe at Riverside

the Lives of the Poets

2005

Prime Minister Castle

Hai Pa Wang International villa

Castle of Glory

Shelley Garden 

Garden

101 Your Style Your vogue Your quality 

The music of Nature

NO.2 

PARK

The Garden of Eden
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(head noun) garden castle castle

and garden and building

garden building 4] 10

1999

2005

1999

authenticity
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1999 2005

5 1 15 4

0 0 7 11
2 1 4 2
0 0 4 2
1 3 4 6

0 0 3 1
1 0 3 7

0 0 3 0
0 1 2 6

1 0 1 1
(building and 

architecture)
0 0 1 2

0 0 1 1
0 1 1 1
0 0 1 0

home and casa 0 1 0 2
0 1 0 0
1 1 0 0

11 10 50 46
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1999 2005

5 37
3 5
6 39
1 8
1 1
0 5
0 2
0 11

LV 0 1
16 109
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1999 2005 1999 2005

5

6
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5
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2005

Tiffany Armani 7

Luxury is Instinctive

8

7
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8

1999

Chrysler 2005

1999 USA Today
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Martin (1998, 2002)

mood enhancing strategy ,
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1. Opus 1 1978 Opus 1 

Opus 1 Woodland Heights

Mori Gallery

the Lives of the Poets

3. 3 European building & Garden

4. 3 Build Europe at Riverside

Discover Europe Your Style Your vogue Your quality
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