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The circular path of giving-in-order-to-get-back reveaed by Joyce's texts, to
acertain extent, justifies what Jacques Derrida has said on gifts: the simple
intention to give suffices to annul the very concept of the gift, for the donor’s
intention to pay himself with symbolic recognition, to praise himself, to
approve of himself, to gratify himself with some sort of symbolic equivalent,
has already defied the spirit of the gift, which is not supposed to get anything
inreturn. The gift economy laid bare by Joyce is also in tune with Pierre
Bourdieu's analysis of gift exchange; namely, it is the collectively maintained
and approved self-deception that makes us assume gifts as free from any
ulterior motives. Instead of using Joyce's texts to demonstrate the cogency



of Derrida and Bourdieu’s theories, my project probes into the gift economy
Joyce presents from the following aspects: If the gift is“the impossible” for
Derrida as it always returns something to the donor rather than reaches the
doneein aunilateral way, does Joyce's gift economy imply similar ideas? If
Joyce's texts deconstruct the gift economy by showing how it isfar from
being disinterested, has Joyce offered any reason to account for the
calculative dimension of gift-giving? Moreover, if the circular structure of
economy necessitates the return of the gift to its donor, does the gift always
reach this destination and thus nullify itself?

According to my exploration, | find that Joyce has not demolished the gift
economy altogether by comparing gift-giving to self-congratulatory
beneficence or usurious calculation of advantage, for he depicts Leopold
Bloom as one who is willing to help the needy, one who generously spends
the majority of his money on gifts during the Bloomsday. Though Bloom’s
acts of giving are not free of self-interest, Joyce's presentation of the gift
economy does not so much frustrate our expectation of genuine generosity as
enabl es us to recognize the reason why gifts can hardly be disinterested: it is
because the gift isinvested with the donor’s desire, specifically the desire to
redraw the boundaries between the recipient and himself that the act of
giving is not immune from calculation. As Mary Douglas suggests, “if we
persist in thinking that gifts ought to be free and pure, we will alwaysfail to
recognize our own grand cycles of exchanges, which categories get to be
included and which get to be excluded from our hospitality.”  In other
words, more profound insights into calculation and generosity can be
expected if we penetrate how the motion of the gift economy is affected and
even propelled by the economy of desire. Thus, in addition to laying bare
how the gift economy presented by Joyce is far from being disinterested, my
project dwells on the relation between gift-giving and desire so asto grasp
the intricate mechanism of the intersubjective economy.
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