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ABSTRACT

In the past decade, new thinking about the buyer-
seller relationships is so evident that experts asserted
that relationship marketing is a new marketing paradigm.
The relationship between various bonding strategies and
customers’ trust and commitment has become an
important research issue. Additionally, for the superior
capabilities of the Internet, some researchers opined that
it should be considered an enabler of long-term
relationship with customers. Hence, the usage of the
Internet could moderate the relationship between
various bonding strategies and customers’ trust and
commitment. Moreover, operational flexibility is a
solution for satisfying different customers’ demand.

Therefore, it could be another moderator variable in the

relationship between various bonding strategies and
customers’ trust and commitment.
Keywords: relationship marketing, the Internet,

operational flexibility
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