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Cultural Economy and Socia Capital
of Aboriginal Tribe Tourism
A Case Study of Saviki Community

Bang-Kuen Liang Chang-Yi Chang

Abstract

This paper discusses tribal cultural economy development through tourism in
Taiwan. It analyzes the devel opment process of global cultural economy and therising
sense of local reflexive subject under the global-local nexus. Although many
researchers believe in the viewpoints of local culture decisiveness, local endogenous
development, or autonomy of local culture commodification in tribal cultural
economy development, these perspectives are still insufficient in examining the
concept of tribal “ place,” the dynamic development of tribal cultural economy.
This study discusses the cultural economy development process of tribal tourism and
examines in a case study the elements of cultural economy work within the Tsou
Saviki community. These elements include the coping strategies of socia capital such
asidentity, social relation, and innovation.
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This study concludes that the tribe must shift from a resource-based commodity
economy to a cultural economy of signs and images and must ponder its complex
social capital in order to achieve cultura economy work. Secondly, to make the
concepts of local endogenous development and local culture decisiveness applicable,
it is necessary to associate these concepts with the outside driving forces effectively.
Finally, the tourism and the sense of place within the cultural economy process
represent the new translocality knowledge under the global-local nexus.

Keywords: cultural economy, tourism, coping strategies, social capital.
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